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The BOSS Style Guide defines how the brand shows up, from the BOSS Snowplow logo to our bold, premium voice. It sets a clear standard for consistency across every touchpoint and gives employees, dealers, and partners the tools needed to represent BOSS with purpose, ensuring every interaction reflects the strength and reliability of the brand.

The BOSS Story
BOSS Snowplow: A Legacy of Innovation and Quality
BOSS began manufacturing snowplows in Iron Mountain, Michigan, in 1985. From the very beginning, BOSS’s core focus was taking a revolutionary and untested product design and refining it to meet the quality and durability standards expected by snow and ice removal professionals.
Today, BOSS is a recognized leader in the snow and ice management industry, offering a full lineup of plows for trucks, UTVs, and ATVs, spreaders, box plows, sidewalk equipment, and liquid deicing solutions. Every product is designed for durability, ease of use, and high performance, backed by expert customer support and a commitment to quality craftsmanship.

The BOSS Standard
Build It Right, Back It Up, & Treat People Like Family.
The BOSS Standard means delivering an experience people love. We love what we do, who we serve, and who we work with. It is a two-way street built on trust, pride, and performance.
Everything we do at BOSS Snowplow revolves around one goal: giving snow and ice removal professionals the tools and support they need to Restore Order when winter weather brings chaos.
Our promise is simple: we will always Back You Up.


The BOSS Foundation
Reliability. Innovation. Performance.
The BOSS foundation defines how we show up as a brand. It guides our messaging, shapes our voice, and reflects what BOSS stands for in every interaction. These pillars ground every decision we make and every message we deliver.
Reliability, innovation, and performance are the foundation of everything we do.

Reliability
Reliability isn’t optional—it’s expected. Every product, interaction, and touchpoint is built to perform when it matters most. Our customers depend on us to deliver consistent, durable solutions season after season, and we never let them down.
How We Show It
· Product: Tough, engineered for harsh conditions, and built to last. 
· Process: World-class support that keeps customers moving. 
· Experience: Honest, consistent, and clear. Trust is earned, not claimed.

Innovation
Innovation drives everything we do. From product design to technology, we’re constantly pushing the boundaries to make BOSS smarter, stronger, and more efficient. We don’t just follow standards—we set them. 
How We Show It
· Product: Cutting-edge features, smarter controls, and forward-thinking engineering.
· Process: Continuous improvement in how we design, manufacture, and support our products.
· Experience: Creative solutions that make work easier, safer, and more reliable.



Performance
Performance is proven in the field. It shows up in every product we design, every tool we build, and every decision we make. We focus on what matters most when conditions are at their worst: power that holds, precision that responds, and efficiency that keeps contractors moving.
How We Show It
· Product: Maximum output, durability, and reliability in every condition.
· Process: Proactive guidance and expert service that keep performance at its peak.
· Experience: Every touchpoint reflects excellence, from first impression to final result.

The BOSS Tone
Premium. Bold. Confident. Reliable. Trustworthy. Empowering.
Every message reflects who we are—strong, dependable, and unapologetically BOSS. From dealer communications to marketing materials and customer interactions, our tone keeps us consistent.
Premium
Everything we say and do reflects quality and excellence. Our language is intentional, polished, and professional.
Bold
We aren’t shy about what we do or how we do it. We make statements, not suggestions.
Confident
We speak with authority because we trust our products, people, and brand to deliver.
Reliable
Dependability is built into our products. Every product is designed to perform consistently, season after season, in the toughest conditions.
Trustworthy
We do what we say we will do, earning trust through clarity, honesty, and consistency. 

Empowering
We equip our customers, employees, and partners with the confidence, knowledge, and tools to succeed.
The BOSS Voice
How the BOSS Tone Comes to Life
The BOSS Voice is how we communicate across every touchpoint. The BOSS Voice translates our tone into action—ensuring every message is clear, consistent, and unmistakably BOSS.
BOSS is Premium (not cheap or generic)
· Do: Use polished, intentional language that reflects quality and excellence
· Don’t: Use slang, filler, or overly casual phrasing
· Example: “Designed with precision. Defined by quality.”
BOSS is Bold (not hesitant or passive)
· Do: Make direct, decisive statements that stand on their own
· Don’t: Use weak qualifiers or language that softens impact (might, could, try)
· Example: “Winter doesn’t wait. Neither should you.”
BOSS is Confident (not uncertain or over explaining)
· Do: Speak with clarity, backed by proven performance and real-world results
· Don’t: Overstate or force authority—confidence is shown, not claimed
· Example: “Engineered for heavy-duty performance and proven reliability in extreme conditions.”
BOSS is Reliable (not inconsistent or unclear)
· Do: Be consistent, straightforward, and dependable in messaging 
· Don’t: Overcomplicate or change tone across channels 
· Example: “Count on BOSS—season after season, job after job.” 
BOSS is Trustworthy (not vague or misleading)
· Do: Be honest, transparent, and clear 
· Don’t: Use gimmicks, hype, or unclear claims 
· Example: “Proven performance you can rely on.”
BOSS is Empowering (not intimidating or distant)
· Do: Build confidence and capability in the customer
· Don’t: Talk down to the audience 
· Example: “BOSS gives you the tools to take on every job.” 
How to Write Like BOSS
	DO 
	DON’T

	Lead with action and strong verbs
	Lead with weak qualifiers (“might,” “could,” “maybe”)

	Be direct and to the point
	Over explain or dilute the message

	Focus on the customer and the work they do
	Make BOSS the only focus

	Write like someone who does the job
	Sound robotic or overly corporate

	Be consistent across every message
	Shift tone or style from one channel to another



NOT BOSS vs. BOSS
It’s not just what we say, it’s how we say it. Every message should reflect the BOSS tone.
Product Messaging
Not BOSS:
“Our snowplows are designed to help improve efficiency and performance in winter conditions.”
BOSS:
“Built to move more snow. Faster.”
Feature Highlight
Not BOSS:
“This plow includes advanced lighting features for better visibility.”
BOSS:
“See more. Do more. Standard SL4 LED Headlights.”
Call to Action
Not BOSS:
“Learn more about our products by visiting our website.”
BOSS:
“Get the Details.”

Social Caption
Not BOSS:
“Winter is almost here! Now is the time to stock up on BOSS Genuine Parts. Visit bossplow.com or reach out to your nearest dealer.”
BOSS:
“The first storm isn’t the time for surprises. Upgrade, replace, and reload now.”
Customer Empowerment
Not BOSS:
“Our team is here to support you through challenging conditions.”
BOSS:
“BOSS is here to Back You Up.”


Logo & Branding
The BOSS logo is a legacy mark in the snow and ice industry. It is instantly recognized by professional contractors and operators as a symbol of strength, durability, and performance. More than a logo, it represents the standard for snow and ice equipment—and the strength of the BOSS brand.
BOSS Logo Anatomy
As the first snow and ice equipment brand to introduce a V-plow, the BOSS “O” is more than a design element—it’s part of our story. It represents the three positions of a V-plow, built into a single, unmistakable mark. A simple form that reflects the innovation, purpose, and legacy of BOSS.
BOSS Single Logo
The BOSS Single Logo is the primary mark used in official brand communications. It is a modern, simplified expression of the brand designed for clarity across digital and physical applications.
Where It’s Used
· Social media 
· Website and digital platforms
· Email communications
· Internal and corporate presentations
· Digital advertising
· Print materials where product imagery or recognizable branding is prominent
· Apparel and promotional assets

Usage Principle
The Single Logo is the default for communications where clarity and consistency are required.

BOSS Snowplow Premium Logo
The Premium Logo is a legacy mark within the snow and ice industry and remains an important part of the BOSS brand system. It is used in high-visibility applications where strong brand presence is critical.
Where It’s Used
· Billboards and outdoor advertising
· Branded signage and large-format applications
· Dealer outdoor illuminated and non-illuminated metal signs 
· Promotional materials requiring maximum visual impact
· Network communications from BOSS 
Usage Principle
The Premium Logo is used in environments where BOSS needs to stand out at scale and maintain strong brand recognition.
Logo Best Practice
Minimum Size & Clear Space
Print Minimum Size:
1.5” wide x 0.775” high

Clear Space Requirement:
X = the distance between the “B” and the edge of the red field. Maintain a minimum clear space of 2X around the logo.
Clear space must be maintained to preserve visibility and recognition.
Digital Use
Minimum Digital Size:
162 px wide x 82 px high
Resolution Standard:
72 DPI for web use
The BOSS Logo should be scaled appropriately and remain sharp and uncompromised in all digital applications.
Liquid Deicing Logos

VSI by BOSS Snowplow Logo
The VSI by BOSS Snowplow logo is a dedicated mark used for liquid deicing products, education, and marketing. It identifies VSI as part of the BOSS product family and should always be used in direct association with liquid deicing systems and related communications.
LiquidTech Logo
The LiquidTech logo is the newest mark associated with BOSS liquid deicing. It is being introduced strategically alongside the VSI by BOSS logo as part of an ongoing brand transition. Over time, the LiquidTech logo will become the primary identifier for BOSS liquid deicing.
Usage Requirement
The VSI by BOSS Snowplow logo and LiquidTech logo may only be used in connection with official liquid deicing equipment and related communications. Use outside of approved applications is not permitted.
BOSS Owners Group Logo
The BOSS Owners Group (BOG) logo is used exclusively for communications related to the BOSS Owners Group community. It represents a direct connection between BOSS and product owners and is reserved for official BOSS use.
Approved Usage
• BOSS Owners Group email communications
• Printed BOSS Owners Group welcome letters
• Dealer point-of-purchase signage and QR code sign-up materials provided by BOSS
• Official BOSS Owners Group site, promotional, and educational content

BOSS Genuine Parts Logo
The BOSS Genuine Parts Logo is used across products, packaging, and all print and digital communications related to BOSS Genuine Parts. It represents authenticity, quality, and the assurance of genuine BOSS components.
Minimum Size (Print)
• Minimum size: 2” wide x 2” high
• Scale the logo appropriately based on packaging size and application
The logo is used exclusively in black and white across all applications.
• Includes a white outline stroke as part of the official design
• No color variations are permitted

Product Logo Usage Guidelines
Product logos may be used in select applications to support product identification and reinforce brand storytelling. 
All Product Logos Must Be:
• Requested and provided by a BOSS Marketing representative
• Approved prior to print, publication, or distribution
• Used in alignment with current BOSS brand standards
Core Requirement
When a product logo is used, the BOSS logo must be displayed within the same application.
Product photography used alongside a logo must accurately represent the correct BOSS product. All imagery must be current, approved, and aligned with official product specifications.

BOSS Equipment Decals
BOSS equipment decals are designed for application on BOSS products.
Usage Restrictions
• This version of the BOSS logo does not include “Snowplow” and is strictly limited to product application
• It may not be used in advertising, print, digital content, or promotional collateral
• It is not a replacement for the official Single or Premium BOSS logos
Brand Principle
Equipment decals exist solely to identify BOSS products in the field. They are functional marks only and must remain separate from advertising or marketing applications. They may not be used on any non-BOSS product or in any non-approved application.
Improper Logo Usage
The BOSS logo must always appear intentional, clear, and uncompromised. If it is unclear, altered, or difficult to recognize, it is not approved.
Do Not:
• Alter the logo in any way (recreate, retype, stretch, distort, or modify proportions)
• Change approved brand colors or apply effects to the Premium Logo
• Overlay graphics or text on top of the logo
• Modify or separate elements of the logo (including “Snowplow” text)
• Use AI to recreate, modify, or generate any version of the BOSS logo
All artwork must be reviewed and explicitly approved by BOSS Snowplow Marketing prior to production or publishing.
BOSS Icon Usage
The BOSS icon is a supporting brand element used to reinforce recognition and visual consistency. It should always be used with purpose and must never distort or weaken the BOSS brand mark. 
Approved Uses
• As bullet points in presentations or internal materials
• As a supporting design element in layouts or branded content
• As background or graphic texture in approved design systems
• As the official profile image on BOSS Snowplow social media and digital channels
• As an official BOSS truck decal design element 
Not Allowed
• Use as a standalone replacement for the BOSS logo
• Use in a way that competes with or overshadows the BOSS logo
• Use in unapproved or off-brand applications
Co-Branding
General Rule: 
When the BOSS logo appears alongside other brand logos, all identities must remain clear, balanced, and instantly recognizable.
 
Dealer Network Advertising
When BOSS appears alongside other manufacturers or competing brands in a dealer setting, the BOSS logo should maintain visual priority.
• BOSS logo should appear first or in most prominent position 
• BOSS logo should be equal to or larger than partner logos unless otherwise specified
• Maintain clear separation so each brand remains independently readable

Color
· BOSS Red:
· Pantone 485 C – Red
· R:238 G:49 B:36
· C:0 M:100 Y:100 K:0
· Medium Red:
· Pantone 484 C – Medium Red
· R:179 G:35 B:23
· C:0 M:95 Y:100 K:29
· Dark Red:
· Pantone 483 C – Dark Red
· R:122 G:22 B:0
· C:0 M:91 Y:100 K:60
· Black:
· R:0 G:0 B:0
· C:0 M:0 Y:0 K:100
· White:
· R:255 G:255 B:255
· C:0 M:0 Y:0 K:0
Pantone Color Matching: The BOSS Snowplow red is Pantone® 485 C. Always match this color when printing any BOSS collateral. The various shades of red are used in the Premium Logo and are part of the gradient effect.

NOTE: The colors shown in this guide have not been evaluated by Pantone, Inc. for accuracy and may not match the PANTONE® Color Standards.

Typography
Primary Body-Copy Typeface
Helvetica Neue 
ABCDEFGHIJKLMNOPQRSTUVWXYZ		ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz			abcdefghijklmnopqrstuvwxyz
1234567890					1234567890
Helvetica Neue is the primary typeface for all standard brand communications and body copy. It remains the foundation of the BOSS typographic system and should be used for:
· Body copy 
· Technical content 
· Product information 
· Dealer-facing materials 
· Long-form communication 
Secondary Body-Copy Typeface
Arial
ABCDEFGHIJKLMNOPQRSTUVWXYZ		ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz		             abcdefghijklmnopqrstuvwxyz
1234567890					1234567890
Arial may be used only when Helvetica is not available due to system or platform limitations. 



Display & Campaign Typography
In modern applications, BOSS incorporates more expressive typefaces depending on the creative direction and medium.
This includes campaign, physical, digital, and video environments where typography plays a strong visual role.
Examples may include:
· Bold, sans-serif typefaces 
· High-impact display fonts for headlines and motion graphics 

Photo & Video
BOSS photo and video should feel real, powerful, and built for the conditions and operators we serve. Every asset should reflect performance, reliability, and control in harsh working environments.
Brand Direction
• Real equipment at active job sites
• Real operators and human interaction
• Harsh winter environments (snow, ice, low visibility, night operations)
• Strength, motion, and performance
• Cinematic look and feel
• Clear demonstration of product performance
• Movement, sound, and impact that bring equipment and operators to life
Visual Style
BOSS photo and video are defined by contrast, clarity, and a strong sense of environment. Whether captured in the field or in a controlled setting, visuals should feel consistent, intentional, and performance-driven.

• Clear focus on product performance and operator experience
• Dynamic and action-driven
• Composed for clarity and focus 
• Visually balanced to highlight product and environment
• Strong movement and pacing

Composition
• Equipment is the hero, with clear focus on the product
• Operator interaction supports the story 
• Use wide shots to show environment, scale, and conditions
• Use close-ups to highlight detail, durability, and function
• Capture motion whenever possible (snow spray, blade movement, application flow)
• Keep backgrounds intentional and relevant to winter operations
Color & Treatment
• Maintain cool, natural winter tones
• Avoid heavy or single-tone color grading
• Use contrast to enhance clarity without distorting realism
• Black and white may be used for storytelling or emphasis when appropriate
Approved Photo & Video Usage
BOSS photography and video used by dealers and partners must maintain brand integrity and accurately represent the product in real-world use.
• Equipment must be clearly identifiable as BOSS when shown
• Assets must not alter product appearance or performance
• Imagery must reflect real BOSS equipment and real-world conditions
All external usage must align with BOSS brand standards. Approved assets are available in the Advertising Materials Portal within the Dealer Portal.
AI-Generated Imagery
Authentic assets are the standard across all BOSS campaigns and communications. Real-world imagery reinforces credibility, performance, and trust. 
AI-generated content may be used as a supporting creative tool when needed.
Appropriate use includes:
• Extending or completing environmental backgrounds
• Supporting scene building
• Enhancing visual storytelling when photography is not available
• Assisting creative exploration during early concept development
AI should never replace real photography when authentic assets are available.

BOSS Apparel & Promotional Material
BOSS Gear Store
Purchase BOSS apparel and accessories through the BOSS Gear Store. All items are designed and approved by BOSS Marketing. Visit: bossplowgear.com

Promotional Material
Approved promotional materials, including floor mats, counter stools, lighted signs, and similar items, can be purchased through the BOSS Promotional Store located in the Dealer Portal under Advertising.

Custom Materials
If additional apparel or promotional materials are created outside of approved stores, all designs must:
• Follow current BOSS brand standards
• Be submitted for review and receive pre-approval from BOSS Marketing prior to production
Logo Usage on Apparel & Promotional Material
BOSS apparel and promotional materials should prioritize strong, clear, and consistent logo application.
• The BOSS logo must be a primary visual element
• Logo placement must be clean, visible, and uncompromised
• Do not stretch, distort, or alter the logo in any way
• Maintain proper clear space in all applications
• Use approved Single or Premium logo versions based on application
Color Note:
BOSS Red is a core brand color and must be represented accurately across all materials.
• Avoid red tones that appear overly orange or magenta
• Verify color accuracy across production methods and materials
• Always reference approved brand colors when available

